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A HubSpot complied this data from a variety of sources,
Including analysis of our 2,500 business customers,
surveys with hundreds of businesses responding,
analysis of the data in our free tools like Website Grader,
Twitter Grader and Facebook Grader. Each page has a
URL to the original source document or article.

ASubscribe to our blog for new
marketing data as It is available:

http://Blog.HubSpot.com
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Inbound Marketing iIs More Effective
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Inbound Marketing iIs More Effective
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Outbound Marketing Is Less Effective
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Inbound Marketing Is More Important
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Outbound Spending Decreasing
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Inbound Marketing Budgets Increasing
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Success Drives Investment in Inbound
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Small Companies Do More Inbound
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Telemarketing, Paid Search Decrease
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Changes in Social Media Landscape
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Social Media is for Leads and Sales
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Soclal Media is for B2B and B2C
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Percentage of Companies Using Specific Social Media Channels
and/or Blogs Who Have Acquired a Customer From That
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70%

60% - 51%

50% - 38 42% 43%

40% - e - mB28B

30% -

20% -

10% -

0% | | |
HubS;'::\;!)t Twitter Facebook LinkedIn CompanyBlog

2 /%

NN N

mB2C

Source: State of Inbound Marketing Report - http://bit.ly/aewfHr



http://bit.ly/aewfHr
http://twitter.com/?status=Over 50 Marketing Charts and Graphs from @HubSpot http://www.HubSpot.com/Charts
http://www.facebook.com/share.php?u=http://www.HubSpot.com/Charts
http://www.linkedin.com/shareArticle?mini=true&url=http://www.HubSpot.com/Charts&title=Over 50 Marketing Charts and Graphs&summary=Original marketing research with over 50 charts and graphs available for download&source=HubS

Blogging More Often Drives Results
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Most Business Blogs Post Weekly
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Best Marketing Projects from 2009
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Worst Marketing Projects from 2009
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Blogging Increases Twitter Reach

Blogging Brings Social Media Success
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Small Biz Gets More Leverage
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Small Business Twitter Accounts Benefit More from Blogging
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On Twitter, B2B Gets More From Blog
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B2B Twitter Accounts Benefit More from Blogging
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Create Great Content by Blogging
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Blogging Attracts More Links
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Blogging Attracts More Visitors
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Twitter Drives More Leads for B2C

Impact of Twitter Followers on Monthly
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Twitter Drives More Leads for B2C
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Leads by Indexed Web Pages

Median Monthly Leads by Range of
Google Indexed Pages
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Company Size by Indexed Web Pages
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Leads by Keywords with SEO Ranking
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Blogging and B2C and B2B Leads
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Impact of Blogging on Median Monthly Leads:
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# Blog Articles By Leads Generated
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Growth in Number of People Following

HubSﬁﬁ;t Average Following

200

180

160

140

120

100

Number Following

80

60

40
20
0

July January

Source: State of the Twittersphere Report - hitp://bit.ly/SRXUDu



http://bit.ly/5RXUDu
http://twitter.com/?status=Over 50 Marketing Charts and Graphs from @HubSpot http://www.HubSpot.com/Charts
http://www.facebook.com/share.php?u=http://www.HubSpot.com/Charts
http://www.linkedin.com/shareArticle?mini=true&url=http://www.HubSpot.com/Charts&title=Over 50 Marketing Charts and Graphs&summary=Original marketing research with over 50 charts and graphs available for download&source=HubS

Growth in Average Followers
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Growth in Average Twitter Updates
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Top Locations of Twitter Users
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Top Locations in July 2009 Report Top Locations in Jan 2010 Report
London London

Los Angeles Brasil
Chicago USA

New York New York

San Francisco California
Toronto Los Angeles
Atlanta UK

Seattle Chicago
Boston Canada
Austin Germany
Sydney Sau Paulo
San Diego Singapore
Washington, DC Indonesia
Melbourne Texas
Portland Australia
Houston Toronto
Vancouver Florida

Dallas India

Brooklyn San Francisco
Philadelphia Washington, DC
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Distribution of Twitter Follower Count

HubSEDt Distribution of Follower Counts
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Distribution of Twitter Following Count

HubSpHt Distribution of Following Counts
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Distribution of Tweets by Day

HubSpht Distribution of Tweets by Day

1,100,000

1,000,000

900,000

800,000

700,000

600,000

500,000
sun Mon Tue Wed Thu Fri Sat

Source: State of the Twittersphere Report - hitp://bit.ly/SRXUDu



http://bit.ly/5RXUDu
http://twitter.com/?status=Over 50 Marketing Charts and Graphs from @HubSpot http://www.HubSpot.com/Charts
http://www.facebook.com/share.php?u=http://www.HubSpot.com/Charts
http://www.linkedin.com/shareArticle?mini=true&url=http://www.HubSpot.com/Charts&title=Over 50 Marketing Charts and Graphs&summary=Original marketing research with over 50 charts and graphs available for download&source=HubS

Distribution of Tweets by Hour

HubSppt Distribution of Tweets by Hour
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Distribution of Tweet Length

HubSpD Distribution of Tweet Length
(In Characters)
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Twitter Users with Bio in Profile
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HubSppt Twitter Users with Bio in Profile
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Twitter Users with Location in Profile

HubSpt Twitter Users with Location in Profile
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Twitter Users with URL / Link in Profile

HubSppt Twitter Users with URL / Link in Profile
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Profile Pics Attract Twitter Followers

Effect of Profile Picture on Followers
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Fan Distribution for Facebook Pages

) f
Distribution of Facebook Pages by Total Number of Fans
# Fans # Pages % of Total Pages
0-485 58,323 49%
200 - 59,9595 42,815 36%
10,000 - 99,955 14,385 12%
100,000 or more 4,466 4%

HubSpHt

Source: State of the Facebook for Business Report - http://bit.ly/77kB1Z
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Categories for Small Facebook Pages

HuhSpt‘ﬁat Distribution of Categories
Among Pages with Under 500 Fans
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Sub-Categories for Small Facebook Pages
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HUhSp\sflt Top 10 Sub-Categories by Total Pages
Among Pages with Under 500 Fans
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Facebook Fan Pages by Country
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Top 10 Countries in Terms of Total Facebook Pages

# Pages % Pages
Averoge # with b with n

Country #of Pages TotalFans Fans per Page  Website website
United States 17,953 78,137,900 4,352 16,436 92%
Italy 1,796 17,460,584 8,722 1,163 65%
United Kingdom 1,111 16,974,163 15,278 953 86%
Canada 1,076 4,544,560 4,224 867 90%
Indonesia 611 2,447,180 4,005 437 72%
Australia 458 1,858,774 3,813 44?2 83%
France 467 11,452,651 24,524 347 74%
Spain 384 3,010,444 5,142 321 84%
India 226 2,222,546 5,836 166 73%
Belgium 175 018,544 2,249 141 81%
HubSpit
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Facebook Fan Pages by Country

HUbSF\’,ét # of Facebook Business Pages by Country
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Facebook Fan Pages with URLs
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